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Analytics: Creative 
Ways to Assess Your 
Online Performance
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How will you know whether your 
carefully-constructed social media 
campaign is reaching your audience?

How do you know what’s working or not?

The answer is analytics: tools that track 
who is interacting with your content, 
how they’re doing so, and when they’re 
doing it.
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Every social network will have its own 
tools to track performance. There are also 
a number of free and paid-for services 
that provide comprehensive analysis. 

Remember: these figures will only tell 
you what you’ve accomplished so far. 
It is up to you to decide whether your 
strategy needs to be adjusted, and in 
what direction.
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What to track? 
Audience size Engagement

Audience persona Content Analysis

Reach & Impressions Traffic & Referrals

Track the number of followers you gain (and lose) and 
whether your audience is growing over time

The total of all the likes, shares and comments on a post: 
this is the most important metric

Who are you speaking to? What are their demographics, 
characteristics, interests?

Which posts do well? What content results in the most 
engagement? You need to check on this regularly.

How visible are you? How many times has your post been 
seen? Brand recognition can be important, but spamming 
(over-reaching) is not recommended

How are people finding you? Which sites, blogs, or 
platforms drive your audience to your pages? 
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So what?
When you know who is reading your posts, and 
what they’re doing with them, then you can take 
steps to increase your presence online.

The goal of social media marketing is to use 
these many different platforms to drive potential 
volunteers to your site, and to interest them in the 
work you do.

Analytics are important as you think about growing 
your audience from people who know you already 
- your own employees, their family and friends - to 
include interested strangers.
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Analytics tools:
Google Analytics
• Is a free tool, requiring sign-up

• Allows you to track activity on your social media 
channels, and also monitor activity driving users to your 
own website

• Can monitor referrals based on specific social networks

• Can track traffic generated by specific URLs (for 
example, one shared in a call-to-action)

• Can work in real-time to show the progress of a new 
campaign

www.google.com/analytics/

http://www.google.com/analytics/
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Twitter Analytics
• Is free, and lets you view statistics for your own Twitter 

account

• Shows figures for every tweet you’ve posted 
(impressions, total engagement, likes, retweets, profile 
clicks, etc.)

• Tracks the top 10 interests of your followers, and their 
location

• Shows who your followers also follow

• Shows your most dedicated supporters: who retweets 
your posts the most?

• Maps engagement by time of day

analytics.twitter.com/about

http://analytics.twitter.com/about
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Facebook Insights
• Learn how people have engaged with your Facebook 

page: how many people clicked your page‘s call-to-
action button, phone number, website, or address

• See the demographics of people who have interacted 
with your page, including their primary language

• Find out when people who interact with your page 
tend to be online

www.facebook.com/help/search/?q=insights

http://www.facebook.com/help/search/?q=insights
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Conclusions
There are many ways for you to learn how your 
social media posts performed

Analytics should not govern your social media 
strategy, but support your efforts in growing 
your audience and ensuring your calls-to-action 
have the effect you want

Image Credit: James Royal-Lawson

You need to decide which are important to 
you, and what changes you will make to see 
improvement in those areas

Individual social media networks have their own 
internal analytics tools

Google Analytics can provide a comprehensive 
overview, as can many other free and paid 
services

https://www.flickr.com/photos/beantin/7649183772/in/photostream/
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The next section we will look 
at performance, automation, 
scheduling and analytics


