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Building an online 
community and an 
audience of engaged 
social media users 
and influencers
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Start by 
building a 
discoverable 
page that 
represents 
you well

To build a community on social media, first of all you 
need a page that:

1. Represents you well through a good profile                  
(i.e. relevant information about you).

2. Makes you visible so people connect with you 
(discoverable profile and posts).
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Build a good & 
discoverable profile  
The overview is the pillar of your profile on every 
social network

The overview - “Summary” on LinkedIn, “Description” on 
Facebook, “Bio” on Instagram and Twitter, etc. -  gives 
people the first impression about you, hence a reason to 
follow you (or not!). 

A good profile:

• Contains key details about you: when you started; what 
is your mission, activities, milestones, and/or goals; and 
any information that make your audience understand 
why your page matters to them. Includes searchable 
keywords.

• Shows your website URL and other useful links. 

• Shows your location or mentions the place you work in. 

• Is concise. (On Facebook and LinkedIn you will have 
the option to add details about your work in other 
categories.)
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Keep in 
mind that

The maximum lengths of overviews on top networks are: 

• LinkedIn: 2,000 characters.

• Instagram: 150 characters. 

• Facebook: short description: 155 characters. long description: 
no limit. 

• Twitter: 160 characters. 
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Build a good 
profile (2)

A complete and updated profile

Take the time to make sure your information is complete. If fields 
are left blank you will be missing out followers. 

Each network has different categories in its profile: fill as much as 
you can as long as they are applicable to your organisation.   

Update your profile whenever is needed.  

Make sure all information is relevant.
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Build a good 
profile (3)

A professional,  high quality, and catchy profile picture

Your profile picture is the first element that people see of your 
profile next to your name and might be the first factor in getting 
them to like or follow your page. Give it special attention.

Before uploading your profile picture, ask yourself: is it catchy? Is 
it relevant? Is it engaging? Will it have the appropriate dimensions 
and resolution for the platform?

And remember, don’t change it frequently, because it is part of 
your identity.  

As this picture shows, some organisations choose to 
put their logo as their profile picture, others choose an 
inspiring and relevant  photo.
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Build a good 
profile (4)

A relevant and engaging cover photo

Some social networks have space for an additional photo (a 
“cover” photo) which appears when you open the page. This 
photo is part of your content, so it must be relevant and 
engaging.

You can change it regularly, in accordance to what is trending 
in your field, or to match a campaign you are launching. 

AJ+ chose to put its logo as a profile picture, while using 
an engaging cover photo
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Build a good 
profile (5)

Add your call to action to your profile

‘After filling your profile with relevant information and 
choosing your profile picture, you can add something that 
drives traffic to your own work or merchandise, or to campaigns 
you lead or support.’ 

Social networks offer many options for that: a button for call 
to action on Facebook, cover photos when available, a slogan 
in your bio or summary, a section in your LinkedIn profile, in 
pinned posts, etc...

Here we can see Aljazeera use the same banner image across 
multiple platforms:
facebook.com/aljazeera 
twitter.com/ajenglish

http://www.facebook.com/aljazeera
http://www.twitter.com/ajenglish
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Two tips for 
Twitter 
Include searchable keywords in your profile

Twitter is also used as a search tool, so include keywords in 
your bio. Select keywords that people would search for to 
find you. 

And relevant information

People appreciate honesty so write a truthful bio. Those 
following you will be more likely to stick if they were 
searching and found you based on relevant keywords. 

This example illustrates searching for 
“empower” on Twitter, these accounts 
included the word in their bio. 
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Two tips for 
Facebook
Use the “Milestones” subsection 

Use the Milestones subsection to show the landmark events 
in your organisation’s history. Each one opens a window 
that describes more about each event.

Use the About section to showcase testimonials, and 
include links to your key blogs and articles.

The New York Times Milestones on Facebook go back to 
1881, the year the newspaper was founded. 
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Keep in 
mind that:

It is important that people managing your accounts on 
social media have:

• A minimum knowledge of PR 

• Deep awareness and faith in your cause 

These people are the ones who maintain your image, 
promote your ideas, answer the messages you receive, 
reply to comments, answer any questions, and correct any 
mislead ideas about you.
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Attract people to 
your page  
If you have just created your social media account, you need to 
start convincing people to like it or follow it. 

• Start by inviting existing contacts to like your page                      
As admin, invite your friends, and family to like/friend 
your Facebook page and posts. These people are your first 
advocates.

• Create a list of interesting people to follow on Twitter           
Start by following people and accounts that are interesting to 
you and related to your work. These accounts are the pillar of 
your followers base. Use the List feature on Twitter to create 
a list for these people, to help you connect and stay in touch 
with your target audience. 



Page No.  13 / 24 Social Media 1 - Introduction to Social Media     |     Building an online community and an audience of engaged social media users and influencers

Optimize 
your posts 

Now that you have a number of followers or fans, you can start posting 
on your page. However, you may be posting interesting things on your 
page that will not make it to your followers’ newsfeed. 

According to Lars Backstrom, Facebook’s Director of Engineering, the 
platform filters an average of 1,500 stories on your newsfeed everyday. 
How does it know which of those 1,500 stories to show? 

Backstrom answers: “By letting people decide who and what to connect 
with, and by listening to feedback. When a user likes something, that 
tells News Feed that they want to see more of it; when they hide 
something, that tells News Feed to display less of that content in the 
future. This allows us to prioritize an average of 300 stories out of these 
1,500 stories to show each day”. 

content that people 
can like, share or 
comment on.So you need!
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Practical tricks 
to optimize your 
posts (1)

Posting photos                                                                                       
As mentioned in week 1, photos are a powerful tool for 
engagement. That does not mean to only post photos, 
because posting a single type of content decreases your 
chance to appear on people’s newsfeed. Photos should be 
just another type of content that communicates a relevant 
message like links, events, offers…

Uploading quality visuals                                                       
Videos and infographics, in addition to photos, are great 
tools that make you stand out on social media. They 
need to be high quality visuals that fit to recommended 
dimensions of each network. You will learn more about 
that in coming weeks.  

A.

B.

This post was retweeted 164 times, helped in part 
by the fact that a photograph/image composite 
was used. If it was shared just as a text it wouldn’t 
have got the same engagement. 
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Practical tricks 
to optimize your 
posts (2)

Posting photos to News Feed before an album               
Photos added to album don’t get as much engagement as 
photos uploaded to News Feed, and may not been noticed at all. 
Upload photos directly to your News Feed, and you can organise 
them at a later date. 

Be active                                                                                                
By being active on social media, you will be visible. This doesn’t 
mean posting content on a whim: use a social media calendar 
to plan content. Also, engage with your followers by replying 
to their comments, mentioning them in posts, and liking their 
posts. This will make you more visible on your followers’ News 
Feeds.

C.

D.
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Know  your 
fans (1)

The likes you get on your social pages or on your posts,  as 
well as the followers and retweets, will:

give you insights on who your fans are, what their 
interests are, and what are the causes they believe        
in, and

help you know what types of content draw more 
attention.

Take some time to look at profiles of some of your fans,        
to get inspiration of what you can post on your page to 
draw their attention and keep them engaged. 

“Networking is a wonderful inspiration tool” 
illustration from Design Taxi website. 
http://designtaxi.com/userfiles/articles/101747/thumb/banner.png

A.

B.

http://designtaxi.com/userfiles/articles/101747/thumb/banner.png
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Know  your 
fans (2)

People who like your posts regularly or comment on them 
can make a loyal group of advocates that will help promote 
your ideas. So: 1- Mention them in your posts. 2- Ask them to 
share your posts. 3- Add them to groups.

Start using the Insights tabs on your Facebook page, or 
Twitter and LinkedIn Analytics. By doing this on a regular 
basis, you’ll begin to notice patterns and get inspiration 
for what to post next to attract more followers. The picture 
below shows exactly what the Insights section can give you. 

Welcome To The New Page Insights

Now its easier to:

• Monitor what›s working and not working on your Page.

• Understand the people who like your Page and engage 
with your posts.

• Make desicions about the best to connect with your 
audience

C.

D.
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Know how to 
address your 
audience (1)  
Be responsive                                                                                  
Show people that they matter to you by answering their 
questions, replying to their comments as much as you can, and 
never neglecting a message or a controversial comment they 
post. 

Be personal                                                                                      
There is nothing wrong in being friendly with your fans and 
sharing personal content, this will make them feel connected to 
you as an organization. 

twitter.com/Federation/status/811518918946865152

http://twitter.com/Federation/status/811518918946865152
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Know how to 
address your 
audience (2)  
Be direct                                                                                            
Address your audience directly in your posts by asking 
for their opinions (“What do you think…”), asking them 
questions (“Have you ever seen…”), inviting them to discover 
something or someone (“Meet Mr…”) and of course calling 
them to take action. 
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Add hashtags
A relevant hashtag or two (at maximum) can:

• Generate more interaction.

• Connect different people talking about the same topic. 

• Extend your post views beyond your audience and may 
generate more likes.

• Synchronize your social channels (when using same hashtags). Keyhole is a hashtag tracking site, this picture is a 
screenshot of the result of its search for the hashtag 
#withrefugees on Twitter for three days. 
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Know when 
to post
You may have read about posting during the day and not at 
night, during weekdays not weekends, but what if this is not 
applicable to your page? Testing, observing and analyzing are the 
way to know better about the best time to post.

This doesn’t mean not to post at all during low periods! You 
have to keep in mind that there are people in different time 
zones, people who work on night shifts, or simply have different 
lifestyles.
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Create groups
Finding interested people means finding potential advocates that 
can be your messengers who will share your posts.

Groups on Facebook and LinkedIn are a great tool to connect 
with people in the same field and thus a place where you can find 
followers and volunteers. 

You need to find the right groups to join, and learn how to best 
use them for your organisation by engaging in discussions with 
members of these groups, introducing yourself, asking questions, 
and replying to comments and inquiries.

You can also create your own groups to attract people, keep them 
engaged, answer their questions, ask for their opinions, and get 
inspiration on what they want more from you, and more. 
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Conclusions

Build a discoverable page that 
represents you well.

Know what interest your fans so you 
know how to address them, and with 
what content. 

Interact with your followers to keep 
them engaged. 

Join groups and create your own.   

Learn how to be visible so people know 
you are there and connect with you.

Post engaging content. 
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The next resource is a reading list that 
looks at introducing Twitter, LinkedIn 
& Facebook, the best practice and 
audience engagement.


